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The Role of Marketing Communications in Improving Hotels 

Performance 

Prepared by 

Raed Ziad Garbeiah 

Supervised by 

Dr. Daher Radad Al-Qurashi 

 The study aimed at identifying the role of marketing 

communications in improving hotels. The study population consisted of 

all four and five stars hotel in Amman. The questionnaires were 

distributed to (147) employees. The questionnaires were distributed to 

all the employees without exceptions: (041) were gathered, (031) were 

valid to analysis. Its validity was verified. 

 The study showed that there is a statistical effect of marketing 

communication (activating sales, web sites, direct marketing) on hotel 

performance (sales amount (size), profitability and marketing share) in 

four and five stars hotel in Amman. Moreover, there is a statistical effect 

of marketing communication (activating sales, web sites, direct 

marketing) on hotel performance in four and five stars hotel in Amman 

due to (hotel category, hotel size and hotel age), which means that it 

helps in improving hotels performance. 
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The study recommended that the hotel management should focus 

its efforts on using the methods of marketing communications 

(activating sales, web sites, direct marketing).The study showed that 

there is a high impact of  marketing communications on profitability in 

four and five-star hotels in Amman. 

Key words: marketing communication, activating sales, web sites, 

direct marketing, hotel performance, sales amount (size), profitability 

and marketing share. 
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