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The Role of Marketing Communications in Improving Hotels 

Performance 

Prepared by 

Raed Ziad Garbeiah 

Supervised by 

Dr. Daher Radad Al-Qurashi 

 The study aimed at identifying the role of marketing 

communications in improving hotels. The study population consisted of 

all four and five stars hotel in Amman. The questionnaires were 

distributed to (147) employees. The questionnaires were distributed to 

all the employees without exceptions: (041) were gathered, (031) were 

valid to analysis. Its validity was verified. 

 The study showed that there is a statistical effect of marketing 

communication (activating sales, web sites, direct marketing) on hotel 

performance (sales amount (size), profitability and marketing share) in 

four and five stars hotel in Amman. Moreover, there is a statistical effect 

of marketing communication (activating sales, web sites, direct 

marketing) on hotel performance in four and five stars hotel in Amman 

due to (hotel category, hotel size and hotel age), which means that it 

helps in improving hotels performance. 
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The study recommended that the hotel management should focus 

its efforts on using the methods of marketing communications 

(activating sales, web sites, direct marketing).The study showed that 

there is a high impact of  marketing communications on profitability in 

four and five-star hotels in Amman. 

Key words: marketing communication, activating sales, web sites, 

direct marketing, hotel performance, sales amount (size), profitability 

and marketing share. 



www.manaraa.com

1 
 

 

11  

12  

13  

14  

15  

16 



www.manaraa.com

2 
 

 

      

      

 15,3302412



www.manaraa.com

3 
 

      

            

             

            

  

   

  



www.manaraa.com

4 
 

 



www.manaraa.com

5 
 

=0.05α

=0.05α

 

  



www.manaraa.com

6 
 

=0.05α

 

=0.05α

 

=0.05α

 

  



www.manaraa.com

7 
 

1

2          

3    

.

4

5

6



www.manaraa.com

8 
 

1

200220022002 Das (2008)Eraqi 

(2008)

  

 

 

 

- 

-  

-  
 

 

-  



www.manaraa.com

9 
 

 

 

 

. 

 



www.manaraa.com

10 
 

 

  

  

  

 

 

 

 

  



www.manaraa.com

11 
 

21 

22

221

23 

231 

232 

24

 241

2411

2412

242

2421

243

2431    

2432  

244       

25

26



www.manaraa.com

12 
 

 

 

 

 



www.manaraa.com

13 
 

221

2441

20025

 20122



www.manaraa.com

14 
 

20123

 

122211.

 

200220 



www.manaraa.com

15 
 

20106

20062 



www.manaraa.com

16 
 

inform

Persuade

remind

20062

 

Pelsmacker, 

2001,p19

231 

20021121 

  



www.manaraa.com

17 
 

Feedback

 

 

 



www.manaraa.com

18 
 

1252Ralf Kardits

 



www.manaraa.com

19 
 

232 

Pelsmacker, 2001 p.120 

1 

2 

 



www.manaraa.com

20 
 

 

3



www.manaraa.com

21 
 

241 

1222311

p1412000  Kotler & Dubois,



www.manaraa.com

22 
 

Helfer and Orsoni,2001,p274 

 

200234

2411

200120



www.manaraa.com

23 
 

1

2

3

4



www.manaraa.com

24 
 

5

2412

2001023

24



www.manaraa.com

25 
 

242

(Kotler & Armstrong, 2004. P:86)



www.manaraa.com

26 
 

Cyberspace

Tcp/Ip

pc

2005102

2002



www.manaraa.com

27 
 

Hote

2002 312 

IBMAmerica on line

200261

Bureaou, 2007,p12)

Overby,2003,p1. Rogwaski. 

2007,p2



www.manaraa.com

28 
 

 (Shelly,2010,p34

 

Coupland, 2003,p8

2421

20033241 

 

  



www.manaraa.com

29 
 

 

 



www.manaraa.com

30 
 

243

1212

1260

 

2006305 

(Demeure, 2003,p209)

             

             

     .    Armchair   

               

  (Smith, 2003,p363)



www.manaraa.com

31 
 

Andréani,2003,p12) 

             

             

              

               

              

2006 251 

       

        

.(Jobber,2009,p36) 

         

            

              

           .



www.manaraa.com

32 
 

2431    

            

Pelsmacker, 2001 p.123 

  -1  Customer Acquisition  

-2     : 

    

    

2432  

             

  Blythe,2000,p172 

       Addressable 

  



www.manaraa.com

33 
 

             

            

             

      

       Non-Addressable Media 

           

     : 

 -1    .Direct Response TV Ads 

 -2    .Infomercials 

  -3   Home Shopping TV. Channels  

 -4     Press Direct Response Ads 

 -5       Radio Direct Response Ads 

 -6       Billboard 

-7       : 

 -    Interactive TV 

  



www.manaraa.com

34 
 

 -    Internet Shopping         

             

              

              

244       

Pelsmacker, 

2001p.125

1    Sale Oriented 

2      Image Building 

3   The Integrated System   

  



www.manaraa.com

35 
 

2447

 

 

 

 

 



www.manaraa.com

36 
 

 

2448

2447

 

 

 

 

  



www.manaraa.com

37 
 

 

2444

  

   

.

 

 

2449. 

http://www.shatharat.net/vb/showthread.php?t=11012
http://www.shatharat.net/vb/showthread.php?t=11012
http://www.shatharat.net/vb/showthread.php?t=11012
http://www.shatharat.net/vb/showthread.php?t=11012
http://www.shatharat.net/vb/showthread.php?t=11012
http://www.shatharat.net/vb/showthread.php?t=11012
http://www.shatharat.net/vb/showthread.php?t=11012
http://www.shatharat.net/vb/showthread.php?t=11012
http://www.shatharat.net/vb/showthread.php?t=11012
http://www.shatharat.net/vb/showthread.php?t=11012


www.manaraa.com

38 
 

Porter, 2001

122113



www.manaraa.com

39 
 



www.manaraa.com

40 
 

 

2002

 

 

 



www.manaraa.com

41 
 

 

2002

2006

          

              

          

              

      . 



www.manaraa.com

42 
 

2006

2002

150

 

 

 

2002



www.manaraa.com

43 
 

2002

  

32

 

 

 

          

          .

2001  



www.manaraa.com

44 
 

2002         

-

105

          

          

              

              

2002



www.manaraa.com

45 
 

2011

550

 0005(

 

 0005

 

2011



www.manaraa.com

46 
 

2011

          

4  34     

    



www.manaraa.com

47 
 

        

          

           .

2011

Luck 2003 Customer Relationship in Marketing Hotels Industry

 

 

 

 

 

  



www.manaraa.com

48 
 

Luck2003

Agrin and Olund (2007) A Study of Marketing Communication Hospitality 

Industry .   

  

2

Agrin and Olund (2007)

 

  



www.manaraa.com

49 
 

Poultri 2008  Assessment of the Effectiveness of Marketing 

Communication Mix Elements in Ethiopian Service Sector

500

Poultri2008



www.manaraa.com

50 
 

Eraqi & Abed- Allah 2008) Information Systems And Tourism Marketing  

New Challenges For Tourism Business Sector In Egypt

44

5

 

 



www.manaraa.com

51 
 

Eraqi & Abed- Allah 2001

 

Das 2008 Internet Service Marketing In The Hospitality Sector – A Case 

Study Of Vizergy Hotels

- 

  

   

Das2001



www.manaraa.com

52 
 

 Toursm Marketing: A Service Marketing Perspective  Srinivasan (2009)

 

  Srinivasan 2002

Christopher 2010) Marketing Process of Hotel Services      

10



www.manaraa.com

53 
 

- 

 

Christopher201010

142

Rizvi, Malik 2011 The Impact of Sales Promotion in Organization’s 

Profitability and Consumer Perception in Pakistan  

 

100



www.manaraa.com

54 
 

-  

-  

Rizvi Malik2011

Bendito & Ramirez 2011) New Campaigns Of Tourism Promotion And 

Marketing The Importance Of Specialization In The Image Of European 

Brochures  

2

- 

 

  



www.manaraa.com

55 
 

  Bendito & Ramirez 2011

Hsu 2011 Facebook a International remarketing Strategy of Taiwan 

Hotels  

       

6

Hsu2011



www.manaraa.com

56 
 

Shuai, Wu Wei 2011 Evaluation of E_marketing on Hotel Performance 

by DEA and Entropy  

 

 

- 

ShuaiWu Wei 2011



www.manaraa.com

57 
 

Mondo, Perira Costa 2011) The Influence Of Marketing Communication 

on Customer Acquisition”

13

52

- 

 

- 

Mondo, Perira Costa2011)



www.manaraa.com

58 
 

Maja, and Saura  2011 Integrated marketing communications and 

information and communication technology in the hotel sector  

12

- 

Maja, and Saura2011

Ramanthnan  2012) An Exploratory Study of Marketing, Physical and 

People Related Performance Criteria in Hotels   

 333



www.manaraa.com

59 
 

- 

 

- 

Ramanthnan2012)



www.manaraa.com

60 
 

 

  



www.manaraa.com

61 
 

31

32

321

322

323

324

325

326

322

322



www.manaraa.com

62 
 

 

 

321

    



www.manaraa.com

63 
 

322

22

323

22

12

103

1544

142

142140131



www.manaraa.com

64 
 

31

79 53.8 

68 46.2 

041 100 

315301

4602

32

546 3.8 

5414471 48.1 

15424465 44.2 

244 6 3.9 

 041 100 



www.manaraa.com

65 
 

32543.8

5414448.1

15424444.2

244

59 5.8 

5146 3.8 

14150 0 

15 133 90.4 

041 100 



www.manaraa.com

66 
 

335.85

3.8514

15

324

1

232012

2



www.manaraa.com

67 
 

325

44

 124

11

216

1224 

 2544

2522

3035 3642 

326



www.manaraa.com

68 
 

 

 

Cronbach Alpha

Alpha

Cronbach Alpha

AlphaAlpha ≥ 0.60



www.manaraa.com

69 
 

34

 

 
α

 

1  09522 

2  09205 

3  09652 

 09264 

34

0010500521

Uma Sekarau

Sekarau, 2003

322

Statistical Package for Social Science

SPSS



www.manaraa.com

70 
 

Cronbach Alpha

t- Test

Simple Regression

322

1

2

3



www.manaraa.com

71 
 

41

42

 



www.manaraa.com

72 
 

 

41

41

 
 

  

1  4.44 0.27 

2  4.31 0.34 

3  3.78 0.54 

 4.18 0.39 



www.manaraa.com

73 
 

4044

0022 

      

30210054

40310034

 

 

42



www.manaraa.com

74 
 

42

 
 

  
 

1 
 

4.90 0.30 1 

2  4.67 0.47 2 

3 

 

4.50 0.64 3 

4  4.40 0.53 4 

8 
 

4.37 0.56 5 

7 
 

4.35 0.56 6 

5  4.29 0.57 7 

6 
 

4.08 0.59 8 

  4.44 0.27  



www.manaraa.com

75 
 

42

400140204044

40200030

40010052

          

        

 

43



www.manaraa.com

76 
 

43

 
 

  
 

17  4.69 0.54 1 

18 
 

4.54 0.54 2 

19 
 

4.42 0.67 3 

21 
 

4.27 0.66 4 

24 
 

4.21 0.61 5 

20 
 

4.17 0.71 6 

23  4.08 0.68 7 

22 
 

4.06 0.64 8 

  4.31 0.34  



www.manaraa.com

77 
 

44

400640624031

40620054

4006

0064

      

     

 

44



www.manaraa.com

78 
 

44

 
 

  
 

9 
 

4.19 0.74 1 

10 
 

3.88 0.83 2 

16 

 

3.81 0.84 3 

11 
 

3.79 0.82 4 

13 
 

3.67 0.81 5 

12 
 

3.65 0.76 6 

14 
 

3.63 0.97 7 

15 
 

3.63 0.89 8 

  3.78 0.54  



www.manaraa.com

79 
 

44

306340123021

40120022

30630012

 

45



www.manaraa.com

80 
 

45

 
 

  

1  4.16 0.43 

2  4.21 0.46 

3  4023 0050 

 4020 0036 

4023

0 504016

00434020

0036

2011ShuaiWu Wei 2011Hsu 

 

  



www.manaraa.com

81 
 

 

46

 

46

 
 

  
 

32 

 

4.29 0.67 1 

35 
 

4.27 0.74 2 

34 
 

4.13 0.74 3 

30 
 

4.12 0.68 4 

33 
 

4.12 0.83 5 

31 
 

4.04 0.66 6 

  4.16 0.43  



www.manaraa.com

82 
 

46

400440224016

4022

0062

40040066

   

 

 

42



www.manaraa.com

83 
 

42

 
 

  
 

36 

 

4.48 0.75 1 

37 
 

4.33 0.71 2 

42 

 

4.27 0.66 3 

38 
 

4.17 0.65 4 

40 
 

4.13 0.77 5 

39 
 

4.04 0.68 6 

41 

 

4.04 0.74 7 

  4.21 0.46  



www.manaraa.com

84 
 

42

400440414021

40410025

4004

0024

 

41 

  



www.manaraa.com

85 
 

42

 
 

  
 

28   4.42 0.67 1 

27 . 4.35 0.81 2 

29 

 

4.29 0.64 3 

26 
 

4.06 0.70 4 

25 
 

4.04 0.77 5 

  4.23 0.50  

 

41

400440424023

 .

40420004

4004

0022



www.manaraa.com

86 
 

=0.05α

=0.05α

 

42 

  



www.manaraa.com

87 
 

42

 

42

R 00516≤ 0.05) αR200266

50112

 
R 

 

2R

 

F

 

df 

 

Sig 

 

 

00516 00266 50112 

3 

00002 48 

51 



www.manaraa.com

88 
 

2011

2002

=0.05α

 

411

 

  



www.manaraa.com

89 
 

410

410

R 00310≤ 0.05) αR2

0002610200

 
R 

 

2R

 

F

 

df 

 

Sig 

 

 

00310 00026 10200 

3 

00022 
48 

51 



www.manaraa.com

90 
 

Maja & Saura (2011)

=0.05α

 

411 

  



www.manaraa.com

91 
 

411

410

R 00402≤ 0.05) αR200161

30026

 

R 

 

2R

 

F

 

df 

 

Sig 

 

 

00402 00161 30026 

3 

00036 
48 

51 



www.manaraa.com

92 
 

=0.05α

 

t

ANOVA

t

t 

 



www.manaraa.com

93 
 

412 

t

 
  t  

 

 
 4.42 

.834 .101 
 4.48 

 
 3.88 

1.317 
.419 

  3.68 

 
 4.29 

.440 
.259 

  4.33 

 4.14 

.419 
.051 

  4.19 

 4.19 

.337 .375 
 4.23 

 
 4.15 

1.266 
.059 

 
 4.33 

412

=0.05α

4.45



www.manaraa.com

94 
 

 

ANOVA

413

431

 

  

       

 

 .290 3 .097 
1.301 

 

 

.285 

 

 

 3.567 48 .074 

 3.857 51  

 

 

 .538 3 .179 
.591 

 

 

.624 

 

 

 14.560 48 .303 

 15.097 51  

 .140 3 .047 
.380 

 

 

.768 

 

 

 5.873 48 .122 

 6.013 51  

 .022 3 .007 
.037 

 

 

.990 

 

 

 9.421 48 .196 

 9.442 51  



www.manaraa.com

95 
 

=0.05α

 

  

ANOVA

13

 

 .397 3 .132 
.616 

 

 

.608 

 

 

 10.316 48 .215 

 10.713 51  

 1.545 3 .515 
2.206 

 

 

.099 

 

 

 11.206 48 .233 

 12.751 51  

 

 .290 3 .097 
1.301 

 

 

.285 

 

 

 3.567 48 .074 

 3.857 51  



www.manaraa.com

96 
 

434

       

 

 .213 2 .106 
1.429 

 
 

.249 
 
 

 3.644 49 .074 

 3.857 51  

 

 

 2.558 2 1.279 
4.999 

 
 

.011 
 
 

 12.539 49 .256 

 15.097 51  

 

 

 .262 2 .131 

1.115 
 

.336  5.751 49 .117 

 6.013 51  

 .999 2 .500 
2.899 

 
 

.065 
 
 

 8.443 49 .172 

 9.442 51  

 

 1.220 2 .610 
3.150 

 
 

.052 
 
 

 9.492 49 .194 

 10.713 51  

 

 .972 2 .486 
2.023 

 
 

.143 
 
 

 11.778 49 .240 

 12.751 51  

 

 .213 2 .106 
1.429 

 
 

.249 
 
 

 3.644 49 .074 

 3.857 51  



www.manaraa.com

97 
 

α4.45

415

431

 

  
 

فأقل سنوات 1  

 من أقل-1 

31 

 سنوات

 أقل-31 

 31 من

 سنة

 من كثرأ

سنة 31  

 

 

فأقل سنوات 1  4.33     

 31 من أقل-1 

 سنوات
2.88 1.45833(*) 

   

 31 من أقل-31 

 سنة
3.49 0.84360 0.26984  

 

سنة 31 من أكثر  3.79 .54610 .91223 0.2698  

5



www.manaraa.com

98 
 

Das (2008)

    

-   2002في حين أنها تختلف مع دراسة 

    



www.manaraa.com

99 
 

416

 

   

 

=0.05α

 

 

=0.05α

 

 

 

=0.05α

 

 

 

=0.05α

 
 

 



www.manaraa.com

100 
 

 

51

52



www.manaraa.com

101 
 

     

1 

 

2

 

3



www.manaraa.com

102 
 

4

5

6-      

   

2-             

      

1-           

  

  



www.manaraa.com

103 
 

2- 

 

10- 

 

11-    

 

 

12- 

 

  



www.manaraa.com

104 
 

13- 

 

14- 

 

15- 

 

  



www.manaraa.com

105 
 

1  

      

 

2 

 

3 

 

4 

 

  



www.manaraa.com

106 
 

5 

 

6 

 

7 

 

8     

    

  



www.manaraa.com

107 
 

 

2002

2447

2002

43

2002

2002         -

    

24412441

16



www.manaraa.com

108 
 

2011

2006

2448

 

2006

2010

2012



www.manaraa.com

109 
 

2005

2002

1222 

2002on line)Available on 

iantdz.net/vb/t18767.htmlhttp://etud

2011

1222

 2006         

    

2449

2004

12162004 

  

http://etudiantdz.net/vb/t18767.html
http://www.shatharat.net/vb/showthread.php?t=11012
http://www.shatharat.net/vb/showthread.php?t=11012


www.manaraa.com

110 
 

2444

2002 

 

2003

2002

2441

2002

2012

1221



www.manaraa.com

111 
 

2002

2002

2002

2012

2001



www.manaraa.com

112 
 

 

 

- Agrin. M,  and Olund.M, (2007) .”A Study of Marketing 

Communication Hospitality Industry”.  Unpublished Master’s thesis, 

within Business Administration. Jonkoping international Business 

School Jonkoping U n i v e r s i t y .   

-Andréani,Jean-Claud et autres, (3113) . Le markteur- les nouveaux 

fondement du marketing, Peason Education, France, Paris, P338. 

- Bendito, V & Ramírez, A (2011). New Campaigns Of Tourism 

Promotion And Marketing The Importance Of Specialization In The 

Image Of European Brochures, Economic and Management, 

University of Granada, Spain, 16, PP: 1225-1230. 

- Black, J.; Bryant, J.( (0991 Thompson, S., Introduction to media 

communication, 5th ed., New York, Mc Graw – Hill companies, Inc. 

- Blythe, J(2000). Marketing communications, London: Person 

education. 

- Christopher. W, (2010). Marketing Process of Hotel Services, The 

Degree Program in International Business Bachelor`s Thesis, 

transcorp Hilton hotel, Nigeria, Thesis Degree Program in 

International Business, Lahti University of Applied Science, 40 

pages, 2 pages appendix.                        

  



www.manaraa.com

113 
 

- Colgate, Mark  ,  (1998), Creating sustainable competitive 

advantage through marketing information system technology, 

International Journal of Bank Marketing, (on-line), 16 (2), 

file://A:emeraldinsight.com. 

- Das, A. (2008). Internet Service Marketing In The Hospitality Sector  

A Case Study Of Vizergy Hotels, Wuhan university of Technology, 

China, Management Science and Engineering, 2(2), PP: 26-30.  

- Demeure,C (2003).Marketing, 4 émé édition, Editions Dalloz, 

Paris. 

- Eraqi, M & Abd- Allah, G (2008). Information Systems And Tourism 

Marketing: New Challenges For Tourism Business Sector In Egypt, 

Information Technology in Hospitality, Egypt, Vol. 5, PP: 1-13. 

- Fill, C., (1999). Marketing communication,  2nd ed., Prentice hall, 

Europe. 

- Helfer J.P, &Orsoni, J  (2001). marketing, 7 édition, Librairie 

Vuibert, Paris, , p274. 

- Hsu Yu_Lun , )2011  (. Facebook a International eMarketing 

Strategy of Taiwan Hotels, International Journal of Hospitality 

Management, Volume 31, Issue 3, P 972–980. 

- Jobber, David, Lancaster, Geoff, (2009). Selling and sales 

management, 8th addition, person addition. 

- Kotler, Ph et& Dubois, B,(2000). marketing management, 10eme  

édition, PubliUnion édition, paris. 

  

file:///A:/emeraldinsight.com
http://www.sciencedirect.com/science/journal/02784319
http://www.sciencedirect.com/science/journal/02784319
http://www.sciencedirect.com/science/journal/02784319/31/3


www.manaraa.com

114 
 

- Kotler, Ph. And  Armstrong, G. (2004), “ Principle of Mraketing”, 

Pearson Prentice Hall, Upper Saddle River, New Jersey 

- Luck Diana, Lancaster Geoff, )2003(. Customer Relationship in 

Marketing Hotels Industry,  International Journal of Contemporary 

Hospitality Management, Vol. 13 Iss: 5, pp.213 – 217. 

- Maja, S. and Saura _ I.G, (2011). (Integrated marketing 

communications and information and communication technology in 

the hotel sector: hotels analysis of their use and development in 

Dalmatian first-class and luxury. Journal of Retail & Leisure 

Property,  9, 401–414.  

- Martin. S , Védrine, J.P (1996). marketing : les concepts clés, 

éditions chihab ,Alger. 

- oupland, Jennifer Chang.(2003). Websites as Personalities and 

Playgrounds: Their Effects on Brand Imag. Business Research 

Center Working Paper January. 

- Pelsmacker, P., etal., (2001). Marketing communication, 1sted., 

Prentice  hall, New Jersey. 

- Poultri Rajasekhara, )2008(. Assessment of the Effectiveness of 

Marketing Communication Mix Elements in Ethiopian Service 

Sector, Research Paper , African Journal of Business 

Management, Vol.2 (3), pp. 059-064. 

- Ramanthnan Ramakrishna, (2012 ). An Exploratory   Study of 

Marketing, Physical and People Related Performance Criteria in 

Hotels, International Journal of Hospitality Management, Volume 

31, Issue 3, September 2012, Pages 972–980. 

  

http://www.sciencedirect.com/science/journal/02784319
http://www.sciencedirect.com/science/journal/02784319/31/3
http://www.sciencedirect.com/science/journal/02784319/31/3


www.manaraa.com

115 
 

- Rizvi Sayda, Malik Sadia, )2011  (. The Impact of Sales Promotion 

in Organization’s Profitability and Consumer Perception in 

Pakistan, interdisciplinary journal of contemporary research in 

business, vol 3, no 5. 

- Rogowski, R(2007). “How Well Do Sites Build Their Brands?” 

Forrester Research Brief. 

- Sekarau, U. (2003). Research methods for business: A skill- 

Building approach, 3rd edition, U.S.A: Thon Wiley and sons Ins. 

- Shelly, Gary B., Teachers Discovering Computers Integrating 

Technology and Digital Media in the Classroom, Sixth Edition. 

- Smith, p.; Taylor, J.(2003). Marketing communications, An 

integrated approach, 3rd ed., (London: Kogan page limited. 

- Srinivasan, K (2009).  Tourism Marketing: A Service Marketing 

Perspective, Research Paper, Online at: http://mpra.ub.uni-

muenchen.de/14031/ MPRA Paper No. 14031, posted 12. March 

2009 

- T. Savi Mondo, J. Perira Da Costa, )2011) . The Influence Of 

Marketing Communication on Customer Acquisition , A Study on 

Advertising Perception in Hotels in Santa Catarina , Brazil, 

Influencia de la comunicación de marketing en la captación de 

clients, Volumen 20 , pp 367 – 383.  

- U.S. Census Bureau. Department of Commerce, 2007, [URL: 

http://www.census.gov/mrts/www/data/html/07Q1.html. 

- Verby, C(2003). “Build a Better CPG Website to Boost Offline 

Sales.” Forrester Research Brief. 

  

http://www.census.gov/mrts/www/data/html/07Q1.html


www.manaraa.com

116 
 

 

1 1 

2 2 

3 3 

  



www.manaraa.com

117 
 

1

 

√



www.manaraa.com

118 
 

 

 



 
  1  

 

3140

50  
30

4150

2 

                                     3 

                                            

                             

5011000

1501

 

 
500

10011500

4  

    5  

 
    

    6  

  



www.manaraa.com

119 
 

   
 

 

 50100  50 

2 

 

 

 

 
200

 
 150200  

 510  5 1

  15  1015 



www.manaraa.com

120 
 

10 

20 

30 

40 

50 

60  

20 

  



www.manaraa.com

121 
 

10 

20 

100 

110 

120 

130 

140 

150 

  



www.manaraa.com

122 
 

160 

120 

110 

120 

200 

210 

    

220 

230 

240 

  



www.manaraa.com

123 
 

250 

260 

220 .

210  .

220 

300 

310 

320 

  



www.manaraa.com

124 
 

330 

340 

350 

360 

  

320 

310 

320 

  



www.manaraa.com

125 
 

400 

410 

420 

 



www.manaraa.com

126 
 

2

1

2

3

4

5

6 

2 



www.manaraa.com

127 
 

3

  

 اسم الفندق 

1 

2 

3 

4 

5 

6 

7 

8 

9 

14 

11 

12 

1 

2 

3 

4 

http://www.agoda.ae/middle_east/jordan/amman/sadeen_amman_hotel.html?asq=gFH8gcqAcjR%2bwXCOf14iyw%3d%3d
http://www.agoda.ae/middle_east/jordan/amman/jerusalem_international_hotel.html?asq=gFH8gcqAcjR%2bwXCOf14iyw%3d%3d
http://www.agoda.ae/middle_east/jordan/amman/alqasr_metropole_hotel.html?asq=gFH8gcqAcjR%2bwXCOf14iyw%3d%3d
http://www.agoda.ae/middle_east/jordan/amman/golden_tulip_airport_hotel.html?asq=gFH8gcqAcjR%2bwXCOf14iyw%3d%3d


www.manaraa.com

128 
 

5 

6 

7 

8 

9  

14 

11 

12 

13 

14 

15 

http://www.agoda.ae/middle_east/jordan/amman/al_dana_plaza_hotel.html?asq=gFH8gcqAcjR%2bwXCOf14iyw%3d%3d
http://www.agoda.ae/middle_east/jordan/amman/century_park_hotel.html?asq=gFH8gcqAcjR%2bwXCOf14iyw%3d%3d
http://www.agoda.ae/middle_east/jordan/amman/arena_space_hotel.html?asq=gFH8gcqAcjR%2bwXCOf14iyw%3d%3d
http://www.agoda.ae/middle_east/jordan/amman/imperial_palace_hotel.html?asq=gFH8gcqAcjR%2bwXCOf14iyw%3d%3d
http://www.agoda.ae/middle_east/jordan/amman/zamzam_towers_hotel.html?asq=gFH8gcqAcjR%2bwXCOf14iyw%3d%3d
http://www.agoda.ae/middle_east/jordan/amman/le_vendome_hotel.html?asq=gFH8gcqAcjR%2bwXCOf14iyw%3d%3d
http://www.agoda.ae/middle_east/jordan/amman/belle_vue_hotel.html?asq=gFH8gcqAcjR%2bwXCOf14iyw%3d%3d

